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About  us

The ASO is committed to supporting our members and 
advocating on their behalf and for the benefit of the 
orthodontic profession in Australia.

The Australian Society of Orthodontists has 5 key strategic priorities:

advocacy on behalf of members and the profession; and 
maintaining strong, collaborative dental sector relationships

public education about evidence-based orthodontic treatment 
and the most qualified practitioners providing orthodontic care

building member engagement by providing members with 
valued support

supporting research and education in orthodontics to advance 
knowledge and ensure the continued delivery of high-quality 
three-year postgraduate courses

building and maintaining a strong cohesive organisation, with 
best practice good governance. 

The ASO represents more than 85% of practising orthodontists in
Australia. Many of our members generously give of their time to actively 
contribute to the Society, our Foundation for Research and Education, 
our public health goodwill initiative Give a Smile™, our peer reviewed 
scientific orthodontic journal, the Australasian Orthodontic Journal, and 
our other committees.
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P res ident ’s 
repor t

2019 was another busy, 
challenging and exciting 
year for the ASO. It was 
a year that saw industry 
disrupters make headlines 
in both industry and 
mainstream media, and 
thanks to the hard work 
of our CIC committee, the 
ASO was on the front foot 
consistently educating 
the public about the risks 
associated with direct-
to-consumer and do-it-
yourself orthodontics. 

Through our Public Education 
Program, our trained 
spokespeople continually stressed 
the need for anyone considering 
orthodontic treatment – for 
either themselves or their child 
– to first consult with a specialist 
orthodontist, reinforcing the 
important and unique role that 
specialist orthodontists play in 
Australian society.
Enhancing operational 
governance was on the agenda 
again in 2019, following a 
discussion in February with 
representatives from each state 
about converting the ASO Inc into 
a company limited by guarantee. 
The focus has been solely on 
conversion of the legal entity 
holding the federal body from an 
association incorporated in the 
ACT to a company limited by 
guarantee. This is a change at 
Federal level only and will have 
no impact on the state branches 
or ASO committees, and it 
requires minimal changes to the 
constitution. We believe this move 
will help to protect the future of 
the ASO. Members will be asked 
to vote on this change in March in 
Cairns.
Improving member communication 
and engagement was a priority 
this year with the launch of the 
ASO Members Facebook Forum 
and the introduction of a new 
monthly member e-newsletter, 
which replaces our biannual 
Smile. The feedback from 
members about the new monthly 

e-newsletter has been positive,
with it delivering timely and
relevant information about the
ASO, the profession and the
broader dental industry to all
members. It also incorporates
my “Talking Head” videos, which
I introduced last year to provide
members with important industry
and association updates.
This past year, I represented 
the ASO at several international 
orthodontic events including the 
US, Canada, New Zealand, South 
Korea and Taiwan. Attending 
these events has been important 
in building and maintaining 
relationships with other 
associations as it enables the 
sharing of ideas and information, 
which is beneficial as we are often 
faced with similar issues.
In 2019, the Federal Council 
endorsed the ASO’s 2019-2024 
strategic plan. From page 10 you 
can see the progress we have 
made this year in each of our five 
priority areas.
As my second and final year as 
President comes to a close, I 
would like to express my sincere 
thanks to my Executive (Marcus 
and David), our CEO (Michelle), 
the ASO office staff (Kim, Kate 
and Melanie), Federal Council, 
and all those who give of their 
time so generously to volunteer on 
ASO committees. I look forward 
to seeing you all at the 2020 
Congress in March in Cairns. 

Pat Hannan 
President
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Ch ie f 
Execut ive 
Off icer ’s 
repor t
Over the course of 2019, 
our time and resources 
were directed to ASO’s 
agreed strategic priority 
areas to ensure that the 
ASO remains focussed on 
those issues which impact 
and benefit our members. 
These five areas form the 
basis of our strategic plan, 
and our achievements 
against each one are 
highlighted throughout 
this report.

The ASO Public Education 
Program, run by our CIC 
committee, has had a hugely 
successful year. We reached 
over 2.5 million people on 
social media, drew over 
half a million visitors to our 
Orthodontics Australia website 
and secured significant 
mainstream media coverage 
about the risks involved in direct-
to-consumer orthodontic 
treatment and the importance of 
seeing a specialist orthodontist. 

As detailed in the Public 
Education Program report, our 
campaigns are formulated and 
then directed based on extensive 
data research which allows us to 
target people who are searching 
for information about orthodontic 
treatment. Audience and data 
analytics identify what questions 
our target market is asking, so 
that Orthodontics Australia can 
then provide the answers they 
are looking for. Our campaign 
results are impressive, and 
members are encouraged to 
not just share our posts but 
to also take advantage of the 
various online assets available 
including fact sheets, ebooks, 
social media tiles and videos for 
your own online campaigns and 
profiles. 

It is clear that the significant 
amount of work that we have 
undertaken in recent years is 
now paying off. Thank you to 
everyone involved – the CIC 
and other members who have 
also assisted with the creation of 
videos and other support during 
the year.

In 2019 we continued to lobby 
government bodies about the 
need for patient safety to be 
paramount when it comes to 
regulating practitioners and the 
dental sector. We also continue 
to press for action when it comes 
to practitioners claiming to be 
“orthodontists” when they do 
not have specialist registration. 
Our advocacy has involved most 
bodies – including the ACCC, the 
Dental Board, AHPRA and ASQA 
– in relation to:

• the lack of regulation 
surrounding direct-to- 
consumer orthodontic 
products

• misleading advertising

• the need for less confusion 
in the education sector with 
respect to the granting of 
qualifications relating to 
orthodontics

• specialist qualifications.



ASO Annual Report 2019          [6]

We also sought legal advice on 
behalf of members in relation 
to advertising obligations and 
will continue to ensure our 
members are across their various 
advertising obligations. 

Internally, our focus on 
governance over the past 
two years has strengthened 
the ASO and increased the 
transparency of our operations. 
Agreeing on terms of reference 
for committees, clarifying 
membership of committees and 
how members can be involved 
makes for better governance of 
the ASO. The Finance, Audit and 
Risk Committee was involved in 
assisting our governance and 
finance process and has been 
invaluable help with our audit 
and budgeting process, looking 
at our insurances and reporting 
for the ASOFRE and ASO. 
Thank you to all members of this 
committee.

At the AGM there will be a 
membership vote in relation to 
converting the federal body from 
an association incorporated in 
the ACT to a company limited 
by guarantee. This change only 
impacts the federal body (ASO 
state branches, ASO committees, 
ASOFRE, the NSW Trust and 
all other ASO related groups are 
not affected by this change). The 
Federal Council’s state-based 
rotational model will continue and 
it means the ASO will report to 
ASIC, which has stricter reporting 
requirements and a higher 
standard of transparency, all of 
which are in the best interests of 
our members. State constitutions 
historically have not been 
updated to reflect changes to 
the ASO’s constitution, although 
some states are now across this 
– this is something that we need 
all states to investigate.

A key focus for me has always 
been ensuring that the ASO 
supports our younger members 
and cultivates our next 
generation of leaders. The 2019 
mentoring program will continue 
into 2020 and I am pleased 
to report that it is our biggest 
cohort yet. Feedback about 
this program is always hugely 
positive and I am indebted to 
my group of dedicated mentors, 
without whom there would be no 
program. In addition, the ASO 
sets aside a pool of funds each 
year for recent graduate events 
in each state to encourage 
our recent graduate members 
to come together and cement 
connections with their peers. 

We are looking at ways in which 
the ASO and the ASOFRE 
can extend further support to 
the universities and students 
to encourage orthodontists to 
pursue academic careers. The 
ASO is acutely aware of the 
lack of suitable applicants for 
academic positions in Australia 
and a meeting between Council 
and the Education Committee 
was held at the ASOFRE meeting 
in March. 

It was agreed that supporting 
the role of junior academics to 
progress to head departments 
in the future may be the most 
practical way the ASO may be 
able to assist and that further 
work is required in this area. 

Lastly, I do not do my role 
alone. I rely on input and 
assistance from a number of 
people – and so a big thank you 
to Kim, Melanie and Kate for 
assisting me with the operations 
side of the ASO; the Federal 
Executive – Pat, Marcus and 
David for guidance, support 
and maintaining a good sense 
of humour; Federal Council, 
committee chairs and members 
who continue to give their time 
and energy to ensure the ASO 
works for our members. 

Michelle Cutler 
CEO
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The ASO is in a healthy 
financial position. Our 
most significant ongoing 
expense continues to 
be the ASO’s Public 
Education Program (PEP). 

Prior to this year, the ASO fully 
funded the PEP. Members voted 
to contribute to the cost of the 
PEP in 2019 via a $425 levy 
for Full Members ($212.50 for 
Second Year Out members) at 
our March 2018 AGM. This levy 
only partially funded our program, 
which had a total budget of 
$800,000. Other sources of 
funding included ASOFRE, the 
ASO and a generous contribution 
from Denticare. 

In 2020, the levy will increase to 
$1000 for Full Members and 
$500 for Second Year Out 
members. Members voted in 
favour of increasing this levy at 
the 2019 AGM. The need for the 
PEP budget to be substantial will 
continue if we are to have any 
impact through this Public 
Education Program.

Federal Council is of the view 
that it is strategically necessary 
for the ASO to continue to invest 
in educating the public about 
evidence-based orthodontics, the 
role of an orthodontist, and the 
importance of seeing a specialist 
for any and all orthodontic 
treatment. Not only is this in 
the best interests of the public’s 
dental health, but it is critical for 
the future of our profession. This 
becomes even more critical when 
we acknowledge that consumers 
are receptive to alternative or 
non-evidence-based orthodontic 
treatment options. 

In late 2018, the ASO employed 
a Financial Officer, Kate Harris, 
who works on a part-time basis, 
and this year she has been 
responsible for the management 
of the financial accounts for the 
ASO. I would like to thank Kate 
for all the work she has done this 
year in streamlining our accounts 
systems and processes. Thanks 
also to our CEO Michelle Cutler 
and our Finance, Audit and Risk 
Chair, Denise North for their 
invaluable assistance.  

David Vautin 
Treasurer

Treasurer ’s 
repor t

$1 ,461 ,287
Cash at bank 

$4 ,296 ,842 
Invested funds
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Membership snapshot  2019
Members by state
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2019 
Highl ights

9 
Submissions 
To regulatory bodies

566,000
Visitors 
To the Orthodontics Australia website

153
Pieces
Of media coverage 

1600+ 
Engagements
On ASO Members Forum

24
Mentoring
Pairs set up under the ASO mentoring 
program 

255
Delegates
At the Foundation Meeting

$500,000+ 
Invested in
Orthodontic research and education

20+
Professional Education Events
Including branch meetings
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ADVOCACY AND DENTAL SECTOR COLLABORATION
In 2019, Australians became increasingly bombarded by direct-to- 
consumer (DTC) orthodontics with the arrival of overseas DTC 
companies selling their products. The ASO spoke about the risk  
products pose to patient safety to the Dental Board, AHPRA, and the 
ACCC. We also continue to lobby for better regulation around DTC 
orthodontics, to both the media and to government. When approached 
by A Current Affair to comment on this topic, the ADA and ASO 
collaborated to ensure that both associations were consistent in 
messaging in relation to warning consumers about the risks 
associated with DTC or DIY products. The ASO continues to stress 
the importance of consulting with a specialist orthodontist prior to 
starting any orthodontic treatment.  

In 2019 the ASO made submissions and representation covering: 

• The lack of regulation relating to direct-to-consumer orthodontics

• The advertising of DTC and DIY orthodontics

• Medicare Benefits Scheme Item numbers

• Scope of Practice for Dental Health Professionals within Australia

• False and misleading advertising and the misuse of the protected
term “orthodontist”

• Model Scope of Clinical Practice for NSW

• Medicare Benefits Schedule Review Taskforce – Kit Chan and Hugh
McCallum were appointed to the government’s cleft dental services
working group and after considering the 62 Items listed under the
Scheme, the working group came up with 29 recommendations.

PUBLIC EDUCATION
In 2019, our hard-working CIC committee continued to build on the 
achievements of the ASO’s Public Education Program. Through our 
targeted activity across digital, social media and earned media, we 
educated the public about:

• the difference between a dentist and an orthodontist

• the risks associated with DTC and DIY orthodontics

• the reasons why anyone considering orthodontic treatment (either
for themselves or their child) should see a specialist.

In 2019, three campaigns were rolled out, starting with our 
updated 'Three Years' campaign. This campaign highlighted 
the difference between a dentist and an orthodontist and the 
importance of seeing a specialist.

01

02

In 2019, the 

Federal Council 

endorsed the 

ASO’s 2019 - 

2024 strategic 

plan. Here is 

how we have 

tracked against 

our five priority 

areas this year.
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Our Dollars and Sense (Cost) campaign was crafted to answer the 
questions consumers are asking when they search for information 
about the cost of orthodontics. We know, for example, that there are 
more than 40,000 consumer Google searches in Australia each month 
relating to the cost of orthodontic treatment.

The Treatment Options campaign took an in-depth look at the key 
topics we know our audiences are actively searching for, such as the 
pros and cons of different treatment types, treatment duration and the 
risks associated with various treatment options.  

The ASO’s PEP achieved excellent results in 2019 including over half 
a million visitors to the consumer website and 153 pieces of media 
coverage. This resulted in our key messages being delivered to 
an audience of millions across Australia. 2019 was by far the most 
successful year of earned media coverage to date. Our 2019 results 
are further detailed on page 13. 
CIC works closely with our creative agency, Keep Left, to ensure our 
content appears where our target audiences are. We are targeting: 

• average income parents of primary school-aged children – they
generally are interested in reliability, functionality and keen to
spot the signs of needing orthodontic treatment early

• financially comfortable parents of teenage children who want the
best treatment for their child – they generally are looking to
balance cost and benefit with the overall experience

• image conscious adults seeking treatment – who generally want
treatment to be quick, cost-effective, and non-invasive.

MEMBER ENGAGEMENT
In 2019, we revamped our member communications and launched 
a new monthly e-newsletter in August. This replaces the biannual 
Smile, giving members more timely and relevant updates about ASO 
activities, the profession and the dental industry. 

The ASO Members Facebook Forum was launched in July and now 
has more than 220 active members. It is a useful way for members 
to share knowledge, ask questions and provide updates. Since it 
was launched, we have had more than 1600 posts, comments and 
reactions. If you have not yet, please join the Facebook Forum.
Our students and recent graduates are our future leaders. In late 
2019, we distributed a survey to those who are 0-5 years out asking 
for feedback about what they want their professional body to focus 
on in 2020 – it confirms that the Public Education Program is of 
utmost importance.

03
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The mentoring program kicked off in November with a total of 24 pairs, 
who were matched based on personal preferences. The one-on-one 
nature of the program gives mentees an opportunity to bounce ideas 
off their mentors while also building their professional network. For 
mentors, it is an opportunity to give back, with many reporting that 
they get a lot out of the mentoring experience. The number of pairs 
continues to grow year on year, which is indicative of the value this 
program has for our recent graduates.

RESEARCH AND EDUCATION

In March, the Foundation meeting was well-attended with 255 
orthodontists from Australia and overseas, plus accompanying 
persons and a number of valued corporate partners, patrons and 
benefactors.

In 2019, thanks to the support of members, sponsors and donations, 
the Foundation contributed more than $500,000 to orthodontic 
research and education in Australia. You can read about some of the 
orthodontic research that has been funded this year on page 18. 

In 2019, there were 47 students across five universities in Australia 
that were enrolled in postgraduate orthodontic courses. ASOFRE 
provides financial support to both the university departments and the 
postgraduate students. ASO members not only run, but also offer 
invaluable support to ensure that the three-year postgraduate 
courses remain the gold standard in orthodontics education and that 
no other courses can lead to specialist qualification. 

The 2020 Congress organising committee has been working 
tirelessly to bring together an outstanding program in Cairns 
featuring international and local speakers. With two streams – one for 
doctors and one for auxiliaries – it is a professional development 
opportunity that benefits both orthodontists and practice staff. 

STRONG ORGANISATION 

The ASO is currently well-supported with nine Federal Council 
members, five paid staff and approximately 100 members who 
volunteer for committees and other roles to contribute to the ASO’s 
success. The ASO is in a good financial position which you can read 
about in the Treasurer’s Report on page 7. In March, members will 
be voting on converting the federal entity into a company limited by 
guarantee, which the Federal Council believes is a change that will 
enhance operational governance and is in the best interests of 
members.

04
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Publ ic 
Educat ion 
Program

Each year, our Public Education Program (PEP) strategy is updated and developed 
based on current research into our target audiences and understanding what drives 
them to engage with our content. Extensive audience mapping has enabled us to 
better understand who we are speaking to and how best to reach them. Our 
audiences fall into the following segments:

They are interested in reliable 
recommendations and effective 
treatment. They are receptive 
and keen to commence early, 
interventional orthodontic 
treatment for their children.

• live mainly in major towns
and metro areas

• the best way to reach them is
via online communication,
through TV (including
YouTube) and other print
media (e.g. newspapers and
magazines)

• they are very family-centric,
enjoy recreational activities
as a family, like to address
problems early, are switched
on to health and wellbeing,
and are generally cautious
with money.

They want the best treatment for 
their children – they want to 
balance cost and benefit with 
the overall experience.

• young families with teenage
children

• the best way to reach them is
through online advertising,
social media, TV, mobile
adverts and addressed mail

• they are switched on to health
information, financially
comfortable but cautious,
compare their own lifestyle and
life choices with that of their
family and friends, can be
sceptical of what they see, hear
and read, they tend to seek and
trust professional advice.

They want treatment to be quick, 
cost-effective, and non-invasive.

• aged 25-44

• live primarily in inner-city and
metro areas

• the best way to reach them is
through online advertising,
social media, TV (live, catch-
up and online), and mobile
adverts

• they expect immediate, fast
results, are professional and
personally ambitious, happy
to spend money to improve
status, are known to spend
on non-essential items, may
be high credit risk but would
describe themselves as
affluent.

Average income parents 
of primary school-aged 

children

Image-conscious 
adults seeking 

treatment

Financially comfortable 
parents of teenage 

children
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2019  PEP 
Highl ights 22 Likes

username Hi!!  #marinad

6 MINUTES  AGO  ·SEE TRANSL ATION

marinadillaco
Buenos Aires

CO MPANY 19:30

2

When do y ou need to  
replace your 

re ta iner ? 

?

Our social media
posts were seen by

people
2.5 million

to the OA website
via organic search

We drove

256,822 people

called the ASO to check
they are seeing an
orthodontist or to find 
an orthodontist

150 consumers

people through press 
coverage across television, 
print and digital media

We reached over

19 million

visited the OA website
as a result of our online
and media activity
(92% increase on 2018)   

566,000 people

used the Finder Tool to 
search for an ASO member 
specialist orthodontist

14,765 people 

So why do these
results matter? 

?

We’re consistently seeing 
growth in consumer awareness 
around the importance of 
seeing a specialist orthodontist.  
Over time, this will lead to 
more appointments with our 
members, and a stronger base 
to withstand pressures from 
industry disruptors.

An analysis of our social media platforms 
and website traffic clearly demonstrate 
that information related to the cost of 
orthodontic treatment continues to be 

the greatest topic of interest for all our audience 
groups. This is supported by wider research on 
searches conducted by the general public, which 
confirms that there are more than 40,000 consumer 
Google searches in Australia each month relating to 
cost and orthodontic treatment. 

Our PEP falls into two parts. Firstly, we maintain 
our “always-on” consumer education activity across 
digital, social media and earned media, which 
focuses on ensuring our posts and activity reflect 
what consumers are searching for online.

In addition, we ran three proactive campaigns, 
starting with a second iteration of our ‘Three Years’ 
brand campaign to highlight the difference between 
a dentist and specialist orthodontist, and to 
reinforce the distinct knowledge and expertise of a 
specialist orthodontist.

Our “Cost” and “Treatment Options” campaigns are 
supported by standalone content hubs on the 
Orthodontics Australia website. These campaigns 
were developed to answer the questions that we 
know consumers are asking, to ultimately drive 
them to our consumer website and to position 
orthodonticsaustralia.org.au as THE trusted source 
of information on orthodontics.

In a year where we have seen major industry 
disruptions, we have seen an increase in traffic on 
our website, consumer engagement on our social 
media platforms and, most importantly, an increase 
in requests for advice and expert commentary from 
the ASO both directly via contact with the ASO 
Secretariat and through our consumer brand 
Orthodontics Australia.
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The ASO’s public education program 
achieved excellent results in 2019.

• More than half a million consumers
actively engaged with our content, articles, and 
used the Find an Orthodontist Tool on the 
Orthodontics Australia website. This was a 
direct result of our digital, social media, media 
partnerships and earned media activity.

• Our “always on” Search Engine Optimisation
(SEO) strategy means the majority of our target 
keywords appear on the first page of Google 
search results.

• Of the total website visits, 256,822 were the result 
of organic search traffic (SEO). That is, people 
searching orthodontic related keywords in Google 
or other search engines and clicking on a result 
linking to the Orthodontics Australia website.

• Our content was seen by more than 2.5 million 
people via social media advertising on 
Facebook and Instagram. Using research to 
target only the most relevant audiences, we 
ensure that our spend is targeted to mums, 
parents and potential patients.

• We had our most successful year of earned 
media coverage to date in terms of both quality 
and reach. We had articles across the Fairfax 
network, CHOICE, A Current Affair and Today 
Tonight (to name a few), communicating 
Orthodontics Australia’s key messages to a 
potential audience of more than 19 million 
Australians.

In addition

• There were 150 consumer calls to the ASO
office from people calling to check that they are
seeing an orthodontist or to find an orthodontist
– this is a significant increase on last year’s
consumer enquiries.

• 14,765 people used the newly merged Find an
Orthodontist Tool on our consumer website to
search for a specialist orthodontist in Australia.

• While all these searches show practice name and
phone numbers on the results page, 2,220 people
went a step further and clicked on a practice’s
phone number, website or email address.

As our Public Education Program continues to 
strengthen and grow, the ASO will continue to 
utilise research and consumer insights into our 
target markets to ensure that we are reaching more 
people by providing them with the most relevant and 
useful information. The increase we have seen in 
2019 in terms of searches, requests from the media 
for professional commentary, personal calls and 
consumers engaging with individual practitioners 
and ASO, clearly demonstrate that we are 
successfully educating the Australian public on the 
importance of seeing a specialist orthodontist and 
ensuring anyone considering orthodontic treatment 
books a consultation with a specialist orthodontist. 

Theresia Sudjalim 
Chair, CIC
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In 2019, the Foundation provided funding to support the scientific and 
clinical research of all 47 students studying 3-year accredited 
postgraduate orthodontic courses in Australia. The Foundation also 
provided funding for a research project conducted by faculty members 
at the University of Western Australia that investigates the impact of 
orthodontic treatment on teeth that have experienced trauma. You can 
read about some of these projects on page 18.

In addition, each year the Foundation, along with the NZAO, supports 
the Heads of Department of all Australasian orthodontic programs in 
visiting, on a rotational basis, the other orthodontic programs to 
deliver lectures to postgraduate orthodontic students.

ASO 
Foundat ion 
for  Research 
& Educat ion
The main mission of 
the ASO Foundation for 
Research and Education 
(ASOFRE) is to promote 
and advance research 
and education in 
orthodontics. The work 
of the Foundation is 
intrinsically involved in the 
future of orthodontics in 
Australia. 

Public Education 
Program

27%

Foundation 
Meeting

26%

University Support & 
Research Grants

33%

Awards
(incl Jan Taylor)

8%

Operating 
Expenses 

6%

The Foundation supports individual members, academics and 
postgraduate students by funding their scientific and clinical research 
that explores methods for improved orthodontic care.

On behalf of the ASO, the Foundation Committee has continued 
to fund a range of initiatives, investing more than $500,000 in 
orthodontics in Australia in 2019.

FRE spending in 2019
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AWARDS
In 2019, through its awards 
program, the Foundation 
provided $41,000 in support 
and recognition of excellence 
in the study and research of 
orthodontics. Congratulations 
to our 2019 ASOFRE award 
winners. 

ELSDON STOREY RESEARCH 
AWARD 

Dr Simone Mustac 
University Of Sydney  

AB ORTHODONTICS FELLOWSHIP
ASOFRE AUSTRALASIAN STUDENT 
POSTER AWARD 

Dr Sven Jensen 
University of Adelaide 

JAN TAYLOR LECTURESHIP 

This year the visiting lecturer was Dr 
Simon Littlewood from the University 
of Leeds.

In 2019, two significant investments for the Foundation 
included the ASO’s Public Education Program, which you can 
read about on page 13 and the Foundation Meeting which you 
can read about on page 21.

To enable the Foundation to effectively fulfil its mission to support 
research and education in orthodontics, and to maintain and grow 
the capital of the Foundation, income is generated through four 
key sources:

• individual donations – from members, via the Grateful
Patient Donation program and individual donations

• annual ASO subscriptions – each ASO member contributes to
the ASOFRE as part of their annual membership subscription

• income earned from funds invested

• corporate donations and sponsorship, with the most
significant being the agreement with Henry Schein Dental.

In addition to supporting the Foundation through member levies, 
at times ASO members generously provide one-off donations. 
This year, the orthodontic community was saddened by the 
passing of Dick Cook, a much-loved and admired member of 
the profession, an inspirational teacher and mentor to many. 
Dick was a dedicated educator, with 30 years of service at the 
University of Western Australia. The ASO and the Foundation 
extend sincere thanks to the Cook family, who generously 
donated $100,000 to ASOFRE in 2019.

In December, the ASO signed a new agreement with Henry 
Schein Dental and this arrangement will continue to benefit both 
the ASO and members. Funds are donated to ASOFRE and the 
NSW Trust based on purchases made by ASO members, and 
this relationship is vital to the wellbeing of the Foundation. 

Chris Theodosi 
Chair, ASOFRE
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periodontal probing methods 
lacked the ability to consistently 
identify gingival phenotype 
correctly. Furthermore, clinicians 
were inconsistent with their 
gingival phenotype 
determinations. Ultrasonography 
was successful in measuring 
gingival thickness and deemed 
potentially useful in other 
diagnostic applications in 
dentistry.  

Microcrack formation as a 
result of inserting orthodontic 
miniscrew implants and micro-
osteoperforation screws 

Micro-osteoperforation (MOP) 
is a procedure in which small 
holes are created in the 
bone around the teeth in an 
attempt to accelerate tooth 
movement. There have been 
no prior histological studies 
investigating the difference in 
created microdamage when 
the method of insertion of MOP 
screws is varied. Orthodontic 
mini-screw implants (OMIs) are 
a form of skeletal anchorage 
and there are few studies that

Gingival thickness as determined 
by clinicians using visual and 
periodontal probe transparency 
methods: a comparison to 
ultrasonography

Being able to readily and 
reliably determine a patient's 
gingival thickness and gingival 
phenotype (biotypes) is an 
important part of orthodontic 
practice. It has been 
demonstrated that thin and thick 
phenotypes respond 
differently to orthodontic, 
periodontal, surgical and 
restorative treatments.  

Individuals, particularly with thin 
phenotypes, may respond poorly 
and be prone to the 
development of gingival 
recession following such 
treatments. Yet, there continues 
to be no favoured method for 
determining gingival phenotype 
reliably. The objective of this 
research project was to critically 
evaluate visual and periodontal 
probing against ultrasonography 
as methods of assessing 
gingival phenotype. This study 
found visual assessment and

2019 
Project 
Highl ights

JESSICA KONG
University of WA

CELINE CHAN SZE-YING
University of Adelaide

have investigated the impact of 
the method of insertion on OMI 
success. This study used 40 pig 
tibia bone specimens to quantify 
the amount of bony microdamage 
generated by a MOP-specific 
screw tip, and to determine if 
there is a difference in bony 
microdamage produced when 
using a hand driver compared to 
a motor handpiece for MOP and 
OMI insertion. Although some 
minor differences in 
microdamage related the two 
methods of insertion of both 
OMIs and MOP screws were 
observed, they were considered 
unlikely to be clinically significant. 

The effect of low-level laser 
therapy on the rate of tooth 
movement with a clinically feasible 
protocol 

In a growing market of devices 
to accelerate tooth movement, 
research in this area is invaluable 
to ensure both orthodontists 
and patients are informed of the 
potential risks and benefits of 
various devices. 

DIPIKA MISTRY
University of Sydney
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Accuracy of tooth widths and 
bolton ratios estimated  
by clincheck pro™
ClinCheck® Pro is an Invisalign 
software tool that is used in the 
development and adjustment 
of Invisalign clear aligner 
treatment plans. It displays 
tooth width measurements 
and Bolton ratios of teeth in 
millimetres to two decimal 
places. However, the accuracy 
of these measurements has not 
previously been confirmed by 
an independent investigation. 
Therefore, using typodonts in 
this study, the ClinCheck Pro 
measurements were compared to 
measurements obtained using a 
3D optical profilometer and digital 
callipers. The results were that a 
systematic under-measurement 
was observed in the tooth widths 
measured by ClinCheck® Pro 
compared to 3D OP and digital 
calliper. As such, this finding may 
have clinical implications. 
Dr Arun Shailedran was 
shortlisted to enter the Charley 
Schultz Resident Scholar Award 
Clinical Category at American 
Association of Orthodontists 
Annual Meeting in Los Angeles. 
He was also one of three finalists 
in the Seamus Keating award 
2019 – Orthodontic Society of 
Ireland. 

Dentoalveolar effects of 
herbst appliance treatment: a 
3-dimensional imaging study
3D imaging is a fast-developing 
area in orthodontics. This 
research is part of a larger three-
part project, with both earlier 
parts published or in press in the 
American Journal of Orthodontics 
and Dentofacial Orthopedics. 
This phase of the project 
investigates the effects of using 
the Herbst appliance on the teeth 
and surrounding bone. While 
previous studies have 
investigated the effects of the 
Herbst appliance in 2D, this study 
takes a new approach by 
comparing the effects of the 
Herbst appliance to Class II 
elastics controls using voxel-
based superimposition 
techniques with cone-beam 
computed tomography. 

In March, Dr Ch’ng visited the 
University of Michigan to learn 
more about 3D image analysis 
including segmentation and 
registration techniques to assess 
growth and treatment-related 
changes. Dr Ch’ng shared what 
he discovered with orthodontic 
residents in Australia, which has 
been relevant for current and 
future projects. 

This research investigated how 
the application of Low Level Laser 
Therapy every 4 weeks affects 
the amount of extraction space 
closure in canine distalisation, 
anchorage loss and canine 
rotation. The study followed strict 
criteria for split-mouth 
Randomised Clinical Trials 
(RCTs) in design, analysis and 
reporting with the treating 
clinician, patients and statistician 
being blinded on the site of laser 
applications. Cutting-edge 
technology was used for dental 
scanning and performing 
measurements with computer 
software on the reconstructed 
models. It was found that this 
intervention, when applied on 
clinically feasible 4-week time 
intervals, did not induce 
significant effects in all 
parameters. The study has been 
accepted for publication in the 
American Journal of Orthodontics 
and Dentofacial Orthopedics.

JOSHUA CH’NG
University of Melbourne

ARUN SHAILENDRAN
University of Queensland
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RAYMOND LAM, 
University of Western 
Australia
Pulp blood flow and sensibility 
in patients with a history of 
dental trauma undergoing 
maxillary expansion: a 
prospective study.

Specia l  Research Grant
The effect of orthodontic treatment 
on pulp status is a current area of 
focus at the University of Western 
Australia. This has culminated in 
publications reporting the effect of 
surgical expansion and 
mandibular surgery on pulp health. 
Building on our previous work, this 
project assesses pulp blood flow 
and sensibility in patients with a 
history of dental trauma 
undergoing maxillary expansion. 
Dental trauma is a unique injury 
due to its unpredictable nature, 
and no individual is ever at zero 
risk of dental trauma from their 
everyday activities. Of particular 
importance to the orthodontist is 
that peak periods of trauma risk 
coincide with the time that 
maxillary expansion is typically 
indicated. Therefore, it is not 
uncommon for patients 
presenting for orthodontic 
treatment to exhibit teeth that are 
compromised. Despite this, to 
date, all pulp blood flow studies 

on maxillary expansion have 
focused exclusively on healthy 
teeth with no history of trauma or 
restorative therapy. As forces 
employed in rapid maxillary 
expansion are significant, it is of 
clinical benefit to appreciate how 
teeth with a history of 
compromise fare in these 
situations. As such, the primary 
aim of this project is to assess 
pulp blood flow in teeth with a 
history of trauma undergoing 
maxillary expansion. 
Specialised equipment in the form 
of a Laser Doppler Flowmeter 
was required to enable 
measurement of pulp blood flow. 
As a result, this project would not 
have been possible without 
funding provided by ASOFRE. 
Purchase of the Laser Doppler 
Flowmeter has not only made 
completion of this project 
possible, but it has provided 
opportunities for further research 
in this area. 
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ASO 
Foundation
Meeting
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The ASO 2019 Foundation 
Meeting was held at the 
Crown Melbourne, with 255 

orthodontists from Australia and 
overseas, 49 accompanying persons 
and some of our valued corporate 
partners, patrons and benefactors 
attending. 
Dr Simon Littlewood from the University of Leeds 
UK was the invited speaker as well as the Jan 
Taylor Travelling Lecturer for the Postgraduate 
Orthodontic Student Meeting.

DR SIMON LITTLEWOOD presented the Donald 
Spring Lecture entitled ‘Retention Master Class 
Part I‘ to open the meeting. His lecture consisted 
of evidence-based material on retention and it was 
delivered in an entertaining and informative manner. 
Simon also presented lectures on ‘Evidence-
based early Class III Treatment‘ and ‘Orthodontics 
and Generational Psychology’. His lectures were 
extremely well-received. He added a touch of 
humour and banter to keep the audience amused 
and alert throughout his presentations. 

DR NOUR ELDIN TARAF presented an excellent 
lecture on ‘The application of skeletal anchorage 
in the treatment of maxillary deficiency in growing 
children’. This lecture married in beautifully with Dr 
Littlewoods’ Class III treatment lecture.

‘The public perception of orthodontic treatment 
performed by general dentists and specialist 
orthodontists‘, delivered by DR MORGAN 
WISHNEY was very timely given the current 
orthodontic climate. 

A/PROF MARK EVANS Specialist Endodontist 
discussed various aspects of ‘Dental trauma 
management’ and brought us all up to speed with 
the current protocols for managing trauma in our 
practice. 

The recipient of the Milton R Sims award 2018, DR 
DOREEN NG gave her presentation entitled 
‘Insta-Straight...Can non-invasive accelerated tooth 
movement help our “Generation Now” patients?’ 
And fellow committee member DR STEVE NAOUM, 
the recipient of the Elsdon Storey Research 
award 2017 presented his paper on ‘Changes in 
pulp blood flow and pulp sensibility resulting from 
surgically assisted rapid maxillary expansion: A 
clinical study’.

The Elsdon Storey Research Award 2018 recipient 
was DR ANNIE TONG and she discussed ‘The 
molecular basis of Primary Molar Ankylosis’. 

All presentations demonstrated the extremely high 
quality of research that we are undertaking in 
Australia and the importance of the ASOFRE’s role 
in helping to achieve such high calibre work.

A/PROF PAUL SCHNEIDER gave us a tour of 
the research being undertaken at the University 
of Melbourne. Much of this research is being 
supported by ASOFRE and it is gratifying to see that 
we have such talented students involved in serious 
orthodontic research.

The Foundation dinner was held in the River Room 
at Crown, which had over two hundred guests in 
attendance. Following the night’s activities at the 
dinner, PROF PAUL MONSOUR had the unenviable 
role of presenting the opening lecture on the 
Saturday morning. The theme of his presentation 
was panoramic radiographic interpretation, and this 
followed later in the day with a further presentation 
on assessing radiographic radiopacities. Both 
presentations were of an extremely high standard 
and in an age when many orthodontists take in-
house radiographs, it was both important and timely.

PROF MONSOUR also gave the post congress 
course on the Sunday. This was a limited 
attendance hands-on course entitled ‘Theory, 
limitations and regulations for the use of CBCT’ 
which was attended by 34 delegates. 

DR STAVROS PRINEAS anaesthetist, introduced 
us to a concept outside of our normal thinking as 
practitioners with his presentation titled; ‘Foresight 
training: Understanding performance shaping 
factors in orthodontics’. The concept of setting up 
systems to prevent errors from occurring. Again, 
with fear of sounding repetitive, an excellent 
presentation.

DR PETER MILES was the recipient of the P 
Raymond Begg award 2018. He presented this 
award-winning paper during the Gerry Dickinson 
Lecture. Gerry was one of the pillars of the ASOFRE 
and he devoted a great deal of his professional and 
personal life to the ASOFRE. Gerry would have 
been proud of Peter’s presentation. The title of his 
paper was ‘Conducting research trials in clinical 
practice’.
Chris Theodosi 
Chair, ASOFRE
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Give a 
Smile

Give a 
Smile

Give A Smile (GAS) had a 

bumper 2019, with more 

younger orthodontists 

joining the cause than 

we have seen in recent 

years. 
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With the recent retirement of some of 
our very generous GAS orthodontists, 
the recruitment of the next generation 
is still ongoing, but signs are good. 

We continue to see GAS orthodontic treatment 
being carried out throughout the whole country and 
we are very impressed with the generosity of ASO 
members.

What we have noticed is that as younger members 
increasingly understand how GAS works, the more 
they are interested in joining the cause. 

I appreciate that a large proportion of orthodontists 
across the ASO are giving back to the community 
and do treat patients within their practice ‘pro bono’. 
It is important that when members do this, you also 
complete the GAS registration form. 
Registering as a GAS orthodontist will not change 
the way that you currently operate; you can 
continue operating as usual, but by completing the 
form you will then also be registered as a GAS 
orthodontist.
It is important that as an association we are shown 
to be generous and charitable, especially with the 
impressive and far-reaching campaigns the CIC 
committee has been undertaking. GAS is the way 
we can demonstrate to the greater community that 
ASO orthodontists are giving back to their local 
community.

If any ASO member would like to discuss anything 
about GAS or have any queries, please do not 
hesitate to reach out to your state liaison officer, or 
a member of the GAS committee. Details about 
GAS including a list of the state liaison officers can 
be found on the ASO website.

Another year and another amazing group of runners 
represented GAS at the “Run for the Kids” fun 
run in Melbourne. We had a terrific turnout and a 
sensational day – I can assure you, it was a tough 
slog in the 12.8km long course. We had a near 
record number of runners for GAS at this event 
and the new course allowed everyone a new set 
of challenges coming past the Royal Children’s 
Hospital and over the now infamous Bolte Bridge.

I would like to say a huge thank you to all of the 
GAS orthodontists, the GAS state liaison officers, 
our GAS orthodontist ‘screeners’ and my committee 
for yet another tireless and hardworking year - GAS 
would be nothing without your generous support.

Jonathan Rooke 
Chair, Give a Smile

GAS is the way we can demonstrate 
to the greater community that ASO 

orthodontists are giving back to 
their local community”

“
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ASO’s 
Federa l 
Counci l

Thank you to all those who generously give of their time 
to serve on ASO committees.

VICE PRESIDENT
Howard Holmes

CHIEF EXECUTIVE 
OFFICER

Michelle Cutler

SA COUNCILLOR
Andrew Toms

SECRETARY
Marcus Tod

NSW COUNCILLOR
Sam White

SECRETARY ELECT 
Crofton Daniels

TREASURER
David Vautin

VIC COUNCILLOR
Igor Lavrin

TREASURER ELECT
Peter Munt

PRESIDENT
Pat Hannan
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NSW/ ACT
PRESIDENT 
Andrew Barry

VICE PRESIDENT 
Peter Synnott

TREASURER 
Peter Hoang

SECRETARY   
Julia Dando

FEDERAL COUNCILLOR 
Sam Whittle

STATE COUNCILLOR 
Allan Ward

IMMEDIATE PAST PRESIDENT
Stephen Moate

RECENT GRADS REP 
Doreen Ng

WESTERN AUSTRALIA
PRESIDENT 
Frank Furfaro

VICE-PRESIDENT 
Sanjiv Ratneser

TREASURER 
Roy Goonewardene

SECRETARY 
Lloyd Buck

FEDERAL COUNCILLOR 
Howard Holmes

STATE COUNCILLOR 
Steven Naoum

IMMEDIATE PAST PRESIDENT 
Rob Hamilton
RECENT GRADS REP 
Hui Lau

QUEENSLAND
PRESIDENT 
Kate Barker

VICE-PRESIDENT 
Kerry Shooter

TREASURER / RECENT GRADS 
REP
Elizabeth Fisher

SECRETARY 
Cath O’Shea

FEDERAL COUNCILLOR 
Pat Hannan

STATE COUNCILLOR 
Marcus Tod

IMMEDIATE PAST PRESIDENT
Tim Stewart

VICTORIA/TASMANIA
PRESIDENT 
Adam Rose

VP / TREASURER 
Amanda Leen

SECRETARY 
Francis Wong

FEDERAL COUNCILLOR 
Igor Lavrin

STATE COUNCILLOR 
Tracey Shell

IMMEDIATE PAST PRESIDENT
Kip Homewood

RECENT GRADS REP 
Thomas Lo

APPEALS 
Roslyn Mayne

SOUTH AUSTRALIA
PRESIDENT 
Simon Freezer

VICE-PRESIDENT 
Andrew Toms

TREASURER 
Maurice Meade

SECRETARY 
Melinda Barva

FEDERAL COUNCILLOR 
Andrew Toms

STATE COUNCILLOR 
James Moses

IMMEDIATE PAST PRESIDENT
John Cameron

RECENT GRADS REP 
Benlee Yap

State 
branches
2019
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ASO 
commit tees
2019

AUSTRALIAN 
ORTHODONTIC 
BOARD
AOB EXEC  
CHAIRMAN 
Colin Nelson

SECRETARY / TREASURER 
Olivia Rogers

REGISTRAR 
Adam Rose

EXECUTIVE  
Jonathan Ashworth

CONVENORS
NSW & ACT CONVENOR 
Jim Hawkins

QLD & OS CONVENOR 
Peter Grant

SA CONVENOR 
Wayne Sampson

VIC & TAS CONVENOR 
Carolyn Ng

WA CONVENOR 
Mike Razza

NZ CONVENOR 
Azza Al-Ani

SCHOOL LIAISONS
NSW & ACT SCHOOL 
LIAISON 
Oyku Dalci

QLD SCHOOL LIAISON 
Colin Nelson

SA SCHOOL LIAISON 
Craig Dreyer

VIC & TAS SCHOOL LIAISON 
Tony Collett

WA SCHOOL LIAISON 
Rebecca Shain

NZ SCHOOL LIAISON 
Fiona Firth

EX OFFICIO 
ASO PRESIDENT 
Pat Hannan

ASO PRESIDENT-ELECT 
Howard Holmes

NZAO PRESIDENT 
Keiran O’Neill

AUSTRALIAN 
ORTHODONTIC 
JOURNAL
EDITOR 
Craig Dreyer 
ASSOCIATE EDITOR 
Sanjivan Kandasamy 
EDITORIAL ASSISTANT 
Miriam Sved

EDITORIAL BOARD/
COMMITTEE MEMBERS 
Terry Freer
Ali Darendeliler
Rolf Behrents
Om Kharbanda
Fraser McDonald 
Wayne Sampson
Kenji Takada
Mithran Goonewardene 
Chris Ho
Joseph Antoun
Tony Collett
John Fricker
Tony Weir
Igor Lavrin
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ASO 
commit tees
cont .

AWARDS 
CHAIR 
Rick Olive

MEMBERS 
Shane Fryer
Helen McLean

EX OFFICIO 
Pat Hannan

COMMUNICATIONS 
AND INFORMATION
CHAIR 
Theresia Sudjalim

MEMBERS 

Seerone Anandarajah 
Gary Huang

Yana Itskovich

Pantea Makhmalbaf

Ray Te Moananui

Des Ong

Robbie Schwatrz

Howard Holmes

Marcus Tod

Doreen Ng

CLEFT LIP AND 
PALATE 
CHAIR 
Kit Chan 

MEMBERS 
Hugh McCallum 

Steve Singer 

Peter Scott 

Richard Salmon 

James Moses 

27TH CONGRESS 
CHAIR 
Tony Shields

MEMBERS 
Kate Barker

Brendan Fitzpatrick

Colin Nelson

Des Ong

Marcus Tod

Chris Turnock

EX OFFICIO 
Pat Hannan

28TH CONGRESS 
CHAIR 
Shelley Greenway

MEMBERS 
Mithran Goonewardene

Ash Patel

Arti Dyett

John Stamatis

Frank Furfaro

CONSTITUTION
CHAIR 
Shane Fryer

MEMBERS 
Andrew Toms
Wayne Sampson

EDUCATION
CHAIR 
Mike Razza

MEMBERS 

Ali Darendeliler

Paul Schneider  
Elissa Freer 

Craig Dreyer

Mithran Goonewardene 
Mauro Farella 
Michael Woods 
Robert Mayne

Mark Cordato 
Stevan Saicich

Des Ong

Francis Wong

Tony Weir

Adam Ye

Wayne Sampson 
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ASO 
commit tees
cont .

FOUNDATION FOR 
RESEARCH AND 
EDUCATION TRUST 
CHAIR 
Chris Theodosi

SECRETARY 
Annu Nangia

TREASURER 
Alex Yusupov

MEMBERS 
Victoria Beck

Peter Munt

Steven Naoum

Rob Mayne

EX OFFICIO 
Pat Hannan

GIVE A SMILE TRUST
CHAIR 
Jonathan Rooke

TREASURER 
Kip Homewood

MEMBERS 
Melinda Barva

Sam Bennett

Mark Cerche

Michelle Cutler

EX OFFICIO 
Pat Hannan

GIVE A SMILE
CHAIR 
Jonathan Rooke

TREASURER 
Kip Homewood

ADMIN 
Leah Robinson

ACT 
Ray Te Moananui

NSW 
Dan Vickers

Sheryn Dean

QLD 
Hugh McCallum

Lisa Sakzewski

SA 
Melinda Barva 

WA 
Sam Bennett

Mithran Goonewardene

NT 
Jeff Swann

Mark Leedham

TAS
Ashwani Gupta

Kath Arneman

VIC 
Devin Ong

EX OFFICIO 
Pat Hannan

FINANCE AUDIT AND 
RISK
CHAIR 
Denise North

David Vautin

Peter Munt

Andrew Toms

Igor Lavrin

Sam Whittle

MEMBERSHIP
CHAIR 
Mithran Goonewardene

MEMBERS 
Sam Whittle

Hong Chan

EX OFFICIO 
Pat Hannan

Recent graduates
CHAIR 
Elizabeth Fisher

MEMBERS 
Doreen Ng 

Dr Thomas Lo 

Benlee Yap 

Hui Lau
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